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Createspace, United States, 2012. Paperback. Book Condition: New. 235 x 190 mm. Language: English . Brand
New Book ***** Print on Demand *****.The National Institutes of Health Publication 07-6242, The Role of the
Media in Promoting and Reducing Tobacco Use, NCI Tobacco Control Monograph 19, (the 19th of the Tobacco
Control Monograph series of the National Cancer Institute (NCI) provides a critical, scientific review and
synthesis of current evidence regarding the power of the media both to encourage and discourage tobacco
use. The work presented is the most current and comprehensive distillation of the scientific literature on media
communications in tobacco promotion and tobacco control. The six main parts of this monograph deal with
aspects of media communications relevant to tobacco promotion and tobacco control. Part 1, an overview,
frames the rationale for the monograph s organization and presents the key issues and conclusions of the
research as a whole and of the individual chapters. This section describes media research theories that guided
this assessment of the relationship between media and tobacco use, which can be viewed as a multilevel issue
ranging from consumer-level advertising and promotion to stakeholder-level marketing aimed toward
retailers, policymakers, and others. Part 2 further explores tobacco marketing-the range of media interventions
used by the tobacco industry to promote its products, such as brand advertising and promotion, as well as
corporate sponsorship and advertising. This section also evaluates the evidence for the influence of tobacco
marketing on smoking behavior and discusses regulatory and constitutional issues related to marketing
restrictions. Part 3 explores how both the tobacco control community and the tobacco industry have used news
and entertainment media to advocate their positions and how such coverage relates to tobacco use and
tobacco policy change. The section also appraises evidence of the influence of tobacco use in...
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